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WE ARE A 
COLLECTION OF 
STORIES



LOSS CAN 
TRANSFORM US

 



OUR STORIES SHAPE US



MOTHER, DAUGHTER, 
WIFE, SISTER, 
FRIEND, FEMINIST



SHARED 
EXPERIENCES 
BUILD 
CONNECTION



PAST EXPERIENCES 
IMPACT OUR LIVES



COMMON STORIES 
AND 
UPBRINGING   



WE OFTEN SHARE
POINTS SIMILARITY



STORIES OF FEAR
JOY
TRIUMPH
AND WONDER



NARRATIVES DRIVE 
ACTION AMONG 
DONORS, PARTNERS



THE POWER OF 
STORYTELLING

• Set Goals
• Identify Your Audience
• Choose Best Messenger
• Utilize Right Story



IT IS OUR JOB TO 
TELL OUR 

AUTHENIC STORY



STORYTELLING IS 
CENTRAL TO THE 
HUMAN 
EXPERIENCE



NARRATIVE ARC



STORIES HELP 
EXPLAIN THE WORLD 
AROUND US



WHEN 
UNDERSTANDING 

IS EASED, 
PERSUASION IS 
MORE LIKELY



CIGARETTE SMOKE  
7,000 CHEMICALS

KILLS OVER 480,000
AMERICANS EACH YEAR



EMOTION

CAUSES ACTION





STORIES IMPROVE  
INFORMATION RETENTION



LOGIC MAKES 
PEOPLE THINK; 
EMOTION MAKES 
THEM ACT.





USING STORIES IN 
OUR WORK



SET A 
COMMUNICATION 

GOAL



IDENTIFY THE AUDIENCE

Secondary Audiences?



KNOW YOUR AUDIENCE

Biase
s?

Perspecti
ve?

Backgrou
nd?

Concer
ns?

Need
s?

Shared 
Value?

Motivatio
ns?Experienc

es?



TRUSTED 
MESSENGERS



BUILDING YOUR 
STORYTELLING 
SKILLS



BERT NASH 
COMMUNITY 
BREAKFAST

Storytellers Share the 
Importance of  Services



BERT NASH 
COMMUNITY 
BREAKFAST

Storytellers Share the 
Importance of  Services



INSPIRE. ENGAGE. 
PERSUADE. 

CAUSE ACTION.
BUILD BRIDGES.



ARE YOU READY 
TO TELL YOUR 

STORY?






