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Sub Headline

Identification

STRATEGIES
• Acquisition

• Targeted Advertising

• Events

• Leaders/Advocates

• Prospecting

TOOLS
• Clear mission and goals = target 

audience

• Strong brand

• Research tools (iWave, Foundation 
Directory)

• Strategic vendor partners

• Multi-channel presence







Qualification 

STRATEGIES

• Research

• Peer Insights

• Past donor activity

• Ability, Affinity, Access

• Discovery Meeting

TOOLS

• Development assessment 

• Research tools (iWave, Foundation 
Directory)

• Compelling story in the right tone

• Supporting materials

• Volunteer leaders







Cultivation

STRATEGIES

• Peer Participation

• Tour

• Volunteer opportunities

• Communication channels

• Thoughtful touchpoints and updates

TOOLS

• Menu of opportunities

• Volunteer leaders

• Project management tools





Solicitation

STRATEGIES

• Specific ask

• Made in a thoughtful way

• Multi-channel communication

TOOLS

• Database/CRM

• Strategic vendor partners

• Ways to give

• Donor agreement/pledge form

• Acknowledgement letter

• Thank you video
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Sub Headline

Stewardship

STRATEGIES

• Schedule of communication and 
pipelines

• Thoughtful touchpoints and updates

• Events

• Tour

• Volunteer opportunities

• Donor recognition

• Portfolio managers

TOOLS

• Database/CRM

• Annual report

• Welcome kit
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Resources 

• CFRE

• DonorSearch

• Institute for Charitable Giving

• Amy Eisenstein

• Local AFP Chapter

• Fundraising is Funny Podcast

• We Are For Good

• Virtuous Responsive Nonprofit Summit

https://mycfre.cfre.org/cfressa/f?p=BETASSA:53000:12035536590903
https://www.donorsearch.net/type/webcast-on-demand/
https://instituteforgiving.org/
https://www.amyeisenstein.com/
https://www.fundraisingisfunny.com/
https://www.weareforgood.com/
https://virtuous.org/summit/


Thank You

Insert Client Logo Here

vmathews@cecilcommunication.com     cecilcommunication.com 
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